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Top 5 musT-read 
arTicles

}  Universal Music Group 
are to enter its various 
management units into the 
a strategic venture with Live 
Nation-owned Front Line 
Management..  
(Billboard, DMN)

}  Play.com has been sold to 
Japanese group Rakuten for 
£25m. (Guardian p28, Times 
p51, FT, Independent p40)

}  Venue operators and 
promoters have reacted 
with shock to proposals by 
PPL that would significantly 
increase its fees for the use 
of recorded music by more 
than 2,000 per cent in some 
instances. (RotD) 

}  REM announce that they 
have decided to call it a day 
as a band. (Guardian p3, 
Telegraph p5, Times p5, NY 
Times, Independent p19)

}  A cloud-streaming music 
service called Juke has 
launched in Germany, offering 
users access to 13 million 
licensed tracks. (Billboard) 

on the road
Jodie Marie
Label: Verve/Decca

Transcending pop fashion Jodie Marie’s debut single 
recalls the likes of Carole King and Joni Mitchell, 
making for a compelling soul song. Toby L, co-founder 
of Transgressive Management, discovered Jodie after 
a landlady in Wales suggested to his father that he 
listened to a local plumber’s daughter’s music. Only 
20 years old, Jodie’s On The Road will be the first 
release on relaunched Decca label Verve. This summer 
she toured the scottish Highlands, played a sold out 
debut show in her native capital Cardiff, and played 
st Pancras Old Church in London. in October Jodie 

“Meet me in the crowd, People 

people, Throw your love around”
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record of the week

P2  Comment: Keith Jopling 
wonders if the CD is worth the 
investment?

P4  Paul Quirk calls for some 
excitment to be injected in the 
physical entertainment market

P5  Interview: Mark Chung, VUT

P6  Compass: hot talent including 
Foxes and Willy Moon

P9  Lifeblood: Ariel Hyatt

   Plus all the regulars including 
mongrel, word on, tweets, 
mediawatch and chartlife

conTenTs
will support Nerina Pallot on her uK dates before 
embarking on a full european tour. We can’t wait to 
hear more but until then this is a great song to launch 
Jodie’s career. 

London Gig 
London gig: sept 
21 and 29, st. 
Pancras Old 
Church NW
Released: October 31

See page 14 for 
contact details
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Facebook is today expected to announce plans to move into the music 

space via partnerships with platforms such as spotify and Deezer. social 

media platforms as a whole are becoming an increasingly important tool 

for artists and fans to interact with each other and where new artists must 

demonstrate their buzz potential. Credited with helping them to understand 

how to use these platforms, New York-based ariel Hyatt of ariel 

Publicity comes to London this week to evangelise about leveraging 

activity to acquire attention on mobile and streaming platforms.

lifeblood

You advocate that artists 
use social media as a 
cornerstone for their online 
presence but can a new 
artist really gain substantial 
traction just via social media? 
 it depends what you mean  
by “substantial” traction. if 
you are expecting numbers in 
the millions for a brand new 
artist that is unreasonable. 
But i have seen many artists 
who are leveraging social 
media wisely to create 
tangible opportunities that 
are helping them move their 
careers forward.

What do you think are the 
best social media tools 
and platforms? And out of 
the other platforms such 
as spotify and Pandora 
who’s doing the best job 
of leveraging social media 
activity? spotify has just 
launched here in the 
united states and there 
is a palpable shift in the 
air around this launch. As 
a user, i love the way it 
integrates with Facebook  
and makes sharing music 
with friends seamless. so 
they get my vote

i love Pandora for the fact 
that as a listener you can “set 

it and forget it” and it curates 
great playlists based on your 
tastes. i have never had the 
urge to share Pandora with 
my social media community.

should managers and 
labels structure the team 
around an artist differently to 
traditional teams of pluggers 
and PR agents. is your 
company a replacement for 
the traditional PR company? 
 smart managers and labels 
are beginning to rightly 
reconsider the core team 
that should work around their 
artists to include a social 
Media manager. People 
expect brands to come to 
them now. This means fans 
expect artists to come to 
them as well. 

Therefore social Media 
managers must understand 
the rules of engagement 
and the long-term benefits 
of creating two-way 
conversations with fans. 
They must also understand 
that a consistent flow of 
content is necessary and that 
this takes work on the part 
of the artists and their teams 
to provide, and on the social 
media manager to curate and 
manage. 

This goes against the 
traditional model of hiring 
a publicist for 3-4 months 
around a release or a radio 
plugger to push the single 
for a finite amount of time. 
it takes a label or manager 
with foresight to invest in the 
long term. The ROi on social 
media is not only about the 
direct financial result. The 
smarter artists are realizing 
that social media ties in 
overall to a range of goals 
such as artist reputation and 
fan satisfaction.

My company in no 
way should be used as a 
replacement for a traditional 
PR company. We work 
primarily with emerging 
artists who need to get from 
0 to 50 and get their heads 
around best practices in 
social media and basics.  
A vast majority of my clients 
at Cyber PR are simply not 
ready for a publicist. They 
don’t have a story or a fan 
base built. We help them to 
get one while placing them 
on small blogs and podcasts 
so they can experience what 
it feels like to get on the field, 
how to interact well and  
how to master basic social 
media tools..}}

Ariel Hyatt, Ariel Publicity

“smart managers and labels are beginning to 
rightly reconsider the core team that should 
work around their artists to include a social 
media manager. people expect brands to come 
to them now. This means fans expect artists 
to come to them as well.”
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